Smart News
Release

Mit dem Smart News Release von Business Wire steigern Sie die Auffindbarkeit lhrer Pressemeldung im

Web und somit die Aufmerksamkeit der Leser. lhre Pressemeldungen werden fiir Suchmaschinen & Social Media

optimiert und iiber fiihrende Fotoagenturen verbreitet.

Bilder, Videos & Multimedia

Produkt- und Marketingkommunikation mit der Smart News Release:

Verbreiten Sie Ihren Pressetext mit Bildern, Videos, Prasentationen, Grafiken, etc. an Medien und Online-Medien weltweit.
Pressetexte, die mit Bildern, Videos und/oder anderen Multimedia-Dateien ausgestattet sind, sprechen mehr Leser an

als Pressemeldungen die rein auf Textinhalte basieren.
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Got Something to Say? PUMA® Lets You Speak Your Mind!

PUMA's Employees Only Campaign Gives Emp?‘-yaes amd Fans a Chance fo Speak Up
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BOSTON-{BUSINESS WIRE)-Everyone has sorething o 5 . U your very
own platiorn to say it. This fall, PLIMA lets employees take 1 Formatlerung of their store
associaes and their thoughts in their newest retail ig . But it doesn't
@nd there, PUNA will ket their fans: join in the fun, 100, a1 $eled @ US and
onling, maling anyens Lo spiak thie mind

This press release has an sccompanying Smart Marketing Page providing further details about the
ovganizafion, produects and senvices infroduced below. Yolr can access the Smart Markefing Page wa
the following link: hifp fw by T talsitaPLMA Empl Ol

The campaign doesn't siop with the employees. either. Injthe seven participating stores and online at
s 1 b cormipurna in a designated Employees Oply section, PUMA will encourage shoppars
and fans to share their thoughts. A1 The PUMA Stores in Boston (Newbury Streat), Chicago (M. Rush
=== Street), Houston (Galleria), Los Angeles (Third Street Promenade). Miami (Aventura Mall), New York
= {Soho and Union Square), and San Francisco (Markel Street), shoppers will bie able 1o grab their own
o poster board and marker and write thesr thoughts, which will be displayed throughout the week at the
each PUMA, Stare. Everyone p P will be p phad, just like the emp in the
campasgn, which can then be uploaded to their Facebook profile. Every week:. the PLMA. Employee
featured in the campaign will choose the best photo and saying in their store - the wanner will recene a
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i Document PUMA Gi#t and be a Featured Fan on PUMA's Facebook page.
: : For more information about the PUMA Employess, events and activities around the campaign, visit
Logo o facebook comiguma, beginning August 13™ and see profiles and behind the scenes videos of
each PUMA Employee on www youtube com/puma.
Fllm “0 For mare infarmation about PUMA, visit www puma com
puma.com
* Logo About PUMA
f ; PUNA is one of the world's leading sporfiifestyle companies that designs and develops foolwear,
Sharing apparel and accessones. It is commilted fo working in ways thal confnbule fo the world by supporting
a Pegce, Creativify, and SAFE Susfainability, and by staying true fo the values of being Fair, Honest,
o bag Pogitiwe and Creative in decisions made and aclions taken. PUMA staris in Sport and ends in
Social Media | w®osicous Fashion.
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For more information, please visit jw.pUma o
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Eigenschaften der Smart News Release:

¢ |lhre Pressemeldung mit Bildern, Videos oder anderen
Multimedia-Dateien wird auf allen relevanten & bekannten
News-Webseiten verdffentlicht, darunter Yahoo!Finance,
LeMonde.com, CNN Money, CNET News sowie vielen
weiteren lander- und branchen- spezifischen
News-Webseiten.

e lhre Meldung ist in Suchmaschinen auffindbar und wird auf
mobilen News-Webseiten wie Google News veroffentlicht.

e Social Media Sharing Links ermoglichen die direkte
Kommunikation mit Kunden, Interessenten, Bloggern und
Nutzern sozialer Netzwerke.

* Fotos verbreiten wir je nach Landerverteiler iiber eine
regionale Fotoagentur:
- Europe: Associated Press
- UK/Ireland: the Press Association
- US: Associated Press
- Asia-Pacific: Associated Press
- South Korea: Newsis

e Bilder veroffentlichen wir in vier verschiedenen Formaten
und zum direkten Download in unserem weltweiten
Presseportal BusinessWire.com.

¢ Videos werden in unserem weltweiten Presseportal
BusinessWire.com in zwei verschiedenen Formaten zum
direkten Download verdffentlicht und kénnen zum
sofortigen Abspielen in .flv-Format konvertiert werden.
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